
 

 
63, avenue des Champs Elysées 75008 Paris  Tél 33 1 43 18 55 00  Fax 33 1 43 18 55 55   www.nomosparis.com 

SELARL au capital de 102 600 €   Toque n° L237  420483844  RCS Paris 

 
 
nomosnetcom.fr March 2017 
 
Softening of the regime applicable to TV sponsoring  
 
[AUDIOVISUAL] 
Decree n°2017-193 of 15 February 2017  
 
A new decree of 15 February 2017 has been published in order to soften rules applicable to 
TV programs sponsoring. It is based on  the provisions of the 2010 AVMS directive.  
 
According to the decree, TV sponsoring still has to be clearly identified as such. This can be 
done either at the beginning, the end, or during the TV program that is being sponsored.  
 
Also, the text recalls the obligation according to which sponsored TV programs shall not 
encourage the purchase or rental of the products or services of the sponsor. It however now 
specifies that it shall not be a « direct » incitement.  
 
Finally, the most important modifications relate to how the sponsor can be identified.  
 
Said identification can now be made by the name, the logo or any other symbol of the 
sponsor, notably through references to its products or services. Nevertheless this is subject to 
the following conditions:  
 
- The mention of the sponsor during the TV program shall remain occasional and discreet, 

and shall just mention the contribution made by the sponsor, unless said mention is made 
in one of the program’s breaks. There shall therefore not be any presentation, during the 
course of the TV program, of the product, its packaging, nor of the sponsor’s advertising 
slogan. 

 
- When the program sponsored is a game show, the awarding of the products or services of 

the sponsor as prizes shall not be subject to any advertising argument.  
 
Last, the same applies to the trailers for the TV program, in which the mention of the sponsor 
shall remain occasional and discreet, and shall only make reference to the contribution made 
by the sponsor.   
 
These new rules are going to have a major impact on the market, since going forward they 
authorize the presentation of the products or services of the sponsor at the beginning or at the 
end of the program, as well as in the program’s breaks.  
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